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MESSAGE FROM LEADERSHIP

“Soccer is the most played
youth sport in Canada.

“Through our deep
community involvement,
Cavalry FC aims to bring
“The Beautiful Game” to
as many young people
as possible.

We understand its life-
changing impact, and we’re
committed to making a
meaningful difference in
our communities.”

4

Mason Trafford
Commercial Director, Cavalry FC

2025 COMMUNITY IMPACT REPORT

ABOUT OUR CLUB

Cavalry Football Club (Cavalry FC) is a professional soccer club based out of Spruce
Meadows just south of Calgary, Alberta. The team won the 2019 Spring and Fall Seasons

of the inaugural season of the Canadian Premier League and was the Group Stage
winner of the 2020 CPL Island Games. In 2023, Cavalry FC were named Regular Season
Champions and made it to the CPL Playoff Final. In 2024, Cavalry FC was crowned
Canadian Premier League Champions.

Cavalry was also the first CPL club to beat both an MLS and a Liga MX Club. Cavalry FC
has appeared in four of the seven CPL Finals since the league began in 2019.

ABOUT OUR LEAGUE

The Canadian Premier League (CPL), the top flight of men’s professional soccer in
Canada, is committed to its mission of providing opportunities for Canadian players to /\

showcase their abilities on home soil and to gain prominence on the global soccer scene.
The League develops homegrown talent in support of the growth of Canadian soccer
domestically and internationally, partnering with strong ownership groups, world-class
corporate partners, and passionate supporters to build a league Canadians from coast
to coast can proudly support on and off the field. The CPL, which will contest its eighth CANADIAN
season in 2026, plays in Concacaf and FIFA sanctioned competitions. PREMIER LEAGUE

OUR COMMUNITY MISSION

Cavalry FC's community mission is to grow the game in Canada and empower future
generations by fostering a love for soccer and making a meaningful impact in our community.
Through our initiatives, we aim to inspire youth to stay active, promote inclusivity, and create
opportunities for meaningful engagement through sport.

2025 HIGHLIGHTS

6 Number of community
player appearances

44 Number of tickets donated
to charitable auctions
8 200+ Number of kids inspired
y through player appearances
816 364 Amount donated through
y our Kick-it Forward Initiative
8114 000 Amount donated back into the
y Greater Calgary community
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KICK-IT FORWARD

Kick-lt Forwardis abrand-new community donation
initiative designed to support marginalized children
and families.

Through Kick-It Forward and the generosity of our
program sponsors, Cavalry FC donate tickets to home
matches and camp registrations, ensuring more youth
can stay active, build friendships, and enjoy the beautiful
game. For the 2025 season, Cavalry donated $16,364, 13
camp registrations and 362 tickets, with 192 of them by
season ticket holders.

LUCY TRIES SOCCER

Cavalry FC partnered with Lisa Bowes, author of the the Lucy
Tries Sports children’s book series, to inspire children to be
active, try sports, and live healthier, happier lives through a

o) A8 PR A Nopaama i i u M combination of physical activity, reading, and positive role
W e U RS SRR models.

_ I N - g 4 . - | i &% In 2025, Cavalry visited six schools across Calgary and connected

- "'}, 7 BF L a T W with 1,775 students. Each student received an autographed

book signed by Cavalry players and the author, while each school

| B i S cceived Cavalry-branded soccer balls, a ball bag, pinnies, and
. 2 : . - q LS E = cones to add to their gym equipment.

Two players attended each visit to showcase their skills and engage
with the students.

ALL SPORT
ONE COMMUNITY

Cavalry FC partnered with Sport Calgary to launch a
collaborative four-week soccer program at the Genesis
Centre, focused on increasing access to the sport for
underrepresented youth in Northeast Calgary. Designed
for children ages 7-12 from equity-deserving communities,
the program combined skill development, teamwork, and
physical activity in a welcoming, accessible environment.

The program'’s legacy extends well beyond the four weeks—many
participants have gone on to register for minor soccer, ensuring
they can continue developing their skills and stay connected
to the sport.
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BALL DRIVE WITH

CHARITY GOLF CLASSIC TEAM TOWN SPORTS

At the third annual Cavalry FC Charity Golf Classic, Cavalry FC raised $65,000, in support of UMOJA
Community Mosaic and the Youth Centres of Calgary. This event is one of our largest annual fundraisers,
held in partnership with our charitable partner, the Spruce Meadows Leg Up Foundation.

Cavalry FC partnered with Team Town Sports on a multi-pronged
campaign to create and deliver 2,500 co-branded soccer balls
to various grassroots groups in Calgary and surrounding areas.
Campaigns ranged from digitally-driven to ‘boots-on-the-ground’,
and suprised-and-delighted fans at every stop.

Over the past three years, the tournament has raised a total of $165,000 for local Calgary charities.
Each year, the event features 144 players, 18 hole sponsors and a variety of other activations and
opportunities for fundraising.

2 500 Balls created and
y designed for the campaign
Balls given out at the Team Town Sports Minor
1 000 Soccer Match in support of Calgary Minor
4 Soccer Association (CMSA) on June 8
400 Balls donated to Okotoks United
Jamboree Soccer tournament
330 Balls given to winner of Cavalry FC's
“Pack the Cruiser” social media contest
230 Balls donated through Cavalry FC's
activation at the Lilac Festival
200 Balls donated to the Lucy
Tries Soccer school program
200 Balls donated to the Calgary
Catholic School Board

40 Balls donated to local Calgary radio stations
for promotions, contests, and giveaways

2025 COMMUNITY IMPACT REPORT PAGES 8-9



g
Cavalry FC partnered with Team Town Sports and : 5?35?_‘_;:
Soles4Souls to support 50 children ages 12 and ¥
under from UMOJA Community Mosaic’s Soccer

Program.

The children were bussed to and from Team
Town's Heritage Meadows location, where they
were provided a ‘shopping experience’ - a soccer
ball, a pair of shoes (the majority of which chose
soccer boots!), and a water bottle. Cavalry staff
and players were also in attendance, giving the
kids a chance to meet the team and receive
additional Cavalry merchandise in their gift
bags. For many, this was their first ever in-store
shopping experience!

So CGER FUN W,TH Presented by Team Presented by Wilder Presented by Presented by
Town Sports in support  Institute / Calgary Zoo Volkswagen Canada Mayfair Diagnostics in
of Calgary Minor Soccer Match support of Wellspring
AVENUE LIVING RESIDENTS Assacation (CMSA) 55,000 donated tothe  Alberta

10% of sales from link Western Cup, North

In July, we partnered with Avenue Living for a community clinic takeover, visiting two local communities Discount on tickets for ~ went back to Wilder America’s Longest- In support of Breast

in Applewood in the NE and Hillsboro in the SE. Cavalry FC staff and players ran mini clinics and games local clubs Institute / Calgary Zoo Running Queer Multi- Cancer Awareness

at each stop, and attendees received a branded T-shirt, the chance to win game tickets, as well as sport Festival

autographs and giveaways from Cavalry FC players. $3,825 raised for CMSA $5,000 donated to
from Leg Up 50/50 raffle Wellspring Alberta

and post-match ball toss

LEG UP 50/50 RAFFLE BY THE NUMBERS

Through support through the Spruce Meadows Leg Up Foundation, Cavalry FC was able to donate:

$62,187 $35,046

Total Raffle Sales Total Value of Prizes
in 2025 Given to Fans
$39,305 S2,147
Total Amount Received Average Jackpot
by Charity Partners per Draw

2025 COMMUNITY IMPACT REPORT PAGES 10-11
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YOUTH

DEVELOPMENT

MESSAGE FROM
HEAD OF YOUTH DEVELOPMENT

“I believe the Academy is reshaping the pathway for young
players in our province to reach the professional level. We now
work with players full-time, year-round, giving them access
to a true professional environment with top coaching, sports
science support, and high-level competition.

“They train every day with the top youth players in the province,
pushing their development to a higher level. Our game model
also ensures they regularly compete against top university
teams and men’s programs, better preparing them for the
next stage of their careers—whether that’s U SPORTS, the CPL,
or beyond.”

Francesco Bartolillo
Head of Youth Development, Cavalry FC




CAVALRY FC YOUTH DEVELOPMENT:
YEAR IN REVIEW

Over the past year, Cavalry FC's youth development pathway continued to expand its reach and
impact across Alberta, while remaining firmly rooted in Calgary. Our Skills Centres operated
consistently throughout the province, strengthening connections beyond the city and allowing us to
engage with players, families, and communities across Alberta. This provincial focus was highlighted
by our Skills Day in Red Deer, delivered in collaboration with Alberta Soccer, and followed by a
Leaguel Alberta showcase match featuring Cavalry FC Il competing against League1 opposition —
reinforcing our commitment to providing meaningful, high-level development opportunities across
the region.

At the same time, Calgary remained at the heart of our pathway. The launch of our fully funded
full-time Cavalry FC Academy in September marked a historic milestone for the club and created a
genuine professional pathway for local players. For young athletes in Calgary, the academy provides
direct access to professional coaching, daily training, and competition within a clearly defined
development structure — removing financial barriers and offering a real opportunity to pursue
professional soccer while remaining in their home city. This local impact has been complemented
by the continued success of our Northern ID Program in Edmonton, which has become a key
identification and development channel, with two players progressing into our Leaguel1 Alberta
team last year and five players now officially part of our Full-Time Academy.

YOUTH DEVELOPMENT HIGHLIGHTS

3 22 Total number of U21 minutes played by
y Cavalry FC in the 2025 Regular Season

1 Number of Youth Development program
graduates who completed the full year
with Cavalry FC

8 Number of Youth Development program
graduates now attending University

2 Number of Youth Development program
graduates who have turned pro

1 Number of Youth Development
contracts signed with Cavalry FC

2025 COMMUNITY IMPACT REPORT

THE LAUNCH OF THE ACADEMY

Launched in 2025, Cavalry FC's fully funded academy offers a year-round, immersive development
experience for selected high-potential athletes. Players are identified through a rigorous scouting
and evaluation process and receive annual academy agreements, running from September to
August.

The objective of the academy is to establish a consistent pathway that equips academy graduates
with the skills, knowledge, and opportunities to contribute meaningfully to Cavalry FC's first team,

excel in professional football domestically and internationally, and pursue football and education
at the post-secondary level.

OUR PATHWAY PYRAMID

HIGH PERFORMANCE PATHWAY
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U SPORTS DRAFT CAVALRY FC 11

ACADEMY

YOUTH SOCCER PROGRAMS

ALBERTA
@ SOCCER

CAMPS & SKILLS CENTRES
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SKILLS CENTRES

Cavalry FC Skills Centres are our long-term skills development
programs. These programs range between 6-16 weeks, depending
on the type of program being offered.

90 60

Number of participants at Number of participants
the Strathmore (Winter) at the Canmore (Winter)
Skills Centre program Skills Centre program

16 12

Number of participants Number of participants at
at the Calgary (Summer) the Canmore (Summer)
Skills Centre program Skills Centre program

CAMPS ACKNOWLEDGEMENTS

Through the Kick It Forward initiative, Cavalry FC proudly

partnered with KidSport Calgary and Kids Up Front to help
remove financial barriers for underrepresented families. +
The funds were used to provide free registrations to Cavalry

FC soccer camps, giving children the opportunity to develop
their skills, stay active, and experience the joy of the game,
regardless of their financial situation

354 4 |

Number of kids that Camps that took Camps that took
attended a Cavalry FC place in Calgary place in Edmonton
camp in 2025

LOOKING AHEAD

As we look toward 2026, we are excited to continue building on this momentum. With another League1
Alberta campaign on the horizon and an expanding Full-Time Academy entering its next cycle, Cavalry FC
is well positioned to offer players across Calgary and the province a clear, connected pathway into the
professional game. The foundation now in place ensures that talented young players have the opportunity
to develop, and compete at the highest level — making the future of youth soccer in Calgary and Alberta
brighter than ever.

2025 COMMUNITY IMPACT REPORT




ACKNOWLEDGEMENTS

CAVALRY FC CLUB PARTNERS
PLATINUM PARTNERS
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2026 OUTLOOK

Cavalry FC proudly represent Calgary, the surrounding areas, and the incredible community
that makes it all special. As we look ahead to 2026, our focus remains on empowering youth and
supporting grassroots sports to build a lasting legacy. Through the continued efforts of our players,
coaches, staff, and ownership, we aim to create more opportunities for engagement, mentorship,
and growth both on and off the pitch. Together, we'll keep growing the game and inspiring the next

generation of fans and athletes across our community. i
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18011 Spruce Meadows Way SW, Calgary, AB T2X 4B7
403.974.4567 | cavalryfc.ca | @cplcavalryfc | info@cavalryfc.ca



